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Goals: Acquaintance with the concepts, basics, and development process of event tourism product

Headlines
1= Definition of basic concepts (event tourism product, product development, and product quality)

2- The location and relationship of the event tourism product with other products of the tourism
industry

3- Systemic elements of event tourism product

- Event

- Infrastructure and transportation

- Headquarters and event site

- Accommodation, catering, and other facilities

- Sales and distribution

- Side activities

4- Event tourism product typology

5- Product development approaches in event tourism

6- Tourism product development framework and process

- Organize and manage event product development

- Event tourism product development process

- Supply chain and event tourism product value

- Distribution network and event tourism product supplier institutions
7- Event tourism product development strategies

8- The experienced quality of the event tourism product and the behavior pattern of tourists
9- Evaluation of the life cycle of event tourism product

10- Summary and comparative comparison of event tourism product development in the world and
Iran

Reference

1- Tajzadeh Namin, Abolfazl (2018) Human resource management in tourism and hospitality industry,




Samt Publications.

2- Jafar Karimi, Mohammad Reza Mahboob Far (2012) Tourism Planning Techniques and Models,
Arkan Danesh Publications.

3- Charlie Marlene and Larry J. Adams (2012) Management of sports, entertainment and tourism
events, translators: Abolfazl Farahani, Vahid Sartipi, Ismail Zanganeh, Hatmi Publications.

4- Heydrichianeh, Rahim (2008) Tourism Industry Planning Basics, Samt Publications.

5- David C. Watt, (2012) Management of tourism and leisure events, translators: Behrouz Sharifi
Moghadam, Mohammad Khoshghadam Akhlaghi, Rasa Publications.

6- Ziyari Keramatullah et al. (2016) tourism planning techniques, University of Tehran

7- Club, Butina (2011) Tourism marketing for cities: with an emphasis on branding and special events
to attract tourists, translators Salar Kohzadi, Pegah Izadi, and Ali Movahed, Azarkhash Publications.

8- Kaman Rudi, Musa, Simin Tavalaei and Mojtabi Javadan (2020) Management of place use in
tourism, Kharazmi University Publications.

9- Glen Badin, Johnny Allen, William Atwell, Rob Harris, lan McDonnell (2016) Comprehensive
Management of Tourism Events Translators: Zohra Abbasi and Maryam Mohammad Jafar, Mahkame
Publications.

10- Mirzaei, Rozbeh (2016) Event tourism is a solution for sustainable economic development in local
communities, Journal of Geography, 14th year, number 49, 41-60.

VY- Ali-Knight, Jane, Robertson, Martin, Drummond, Fyall, Alan, Ladkin, Adele (Y++9) International
Perspectives of Festivals and Events: Paradigms of Analysis, Elsevier.

12- Allen, Judy (2002) The Business of Event Planning: Behind the Scenes Secrets of Successful
Special Events, Wiley.

VY- Allen, Judy (Y++A) Event Planning: The Ultimate Guide to Successful Meetings, Corporate
Events, Fundraising Galas, Conferences, Conventions, Incentives and Other Special Events, Wiley.

14- Beech, John (2014) The Business of Events Management Paperback, Pearson.

\e- Berride, Graham (Y« + V) Events Design and Experience, A volume in Events Management, Taylor
& Francis.

V1~ Cheryl, Mallen, Adams J. Lorne (Y++A) Sport, Recreation and Tourism Event Management
Theoretical and Practical Dimensions, Elsevier.

17- Dowson, Ruth, Bassett, David (2018) Event Planning and Management, Kogan Page.

YA- Dowson, Ruth, Bassett, David (Y YA) Event Planning and Management: Principles, Planning, and
Practice, Kogan Page.

19- Fenich, George (2014) Planning and Management of Meetings, Expositions, Events and
Conventions, Pearson.

Y+- Ferdinand, Nicole, Kitchin, Paul (Y1) Events Management: An International Approach, SAGE
Publications.

21- Getz, Donald, Page, Stephen J. (2016) Event Studies: Theory, research, and policy for planned
events, Routledge.




YY- Gildblatt, Joe (Y+'Y) Special Events: TWENTY-FIRST CENTURY GLOBAL EVENT
MANAGEMENT, John Wiley & Sons.

YY- Hall, C. Michael, Sharples, Liz (Y++A) Food and Wine Festivals and Events around the World
Development, Management and Markets, Elsevier.

Y ¢- Lundberg, Eric, Armbrecht, Anderson, Tommy, D. (Y +VY) The Value of Events, Routledge.
Ye- Masterman, Guy (Y + + ¢) Strategic Sports Event Management, Taylor & Francis.

26- O'Toole, William (2011) Events Feasibility and Development, A volume in Events Management
Book, Taylor & Francis.

27- Preston, C. A. (2012) Event Marketing: How to Successfully Promote Events, Festivals,
Conventions, and Expositions, Wiley.

28- Raj, Razaq, Paul, Rashid, Tahir (2017) Events Management: Principles and Practice, SAGE
Publications.

Y4- Rob Davidson, Rogers, Tony, (Y+:+°) Marketing Destinations and Venues for Conferences,
Conventions and Business Events, A volume in Events Management Book, Taylor & Francis.

Y'«- Rutherford, Julia S. (Y++A) Risk Management for Meetings and Events, A volume in Events
Management Book, Taylor & Francis.

YY- Weed, Mike, Bull, and Chris (Y++¢) Sports Tourism: Participants, policy and providers, Mike
Weed and Chris Bull Elsevier.

YY- Yeoman, lan, Robertson, Martin, Ali-Knight, Jane, Drummond, Siobhan, McMahon-Beattie, Una
(Y- +£) Festival, and Events Management: An international arts and culture perspective, Elsevier.




